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Abstract

This research aims to study the factors influencing the number of music video views on
online platforms using data analysis and machine learning techniques. The dataset used in this
study consisted of 101 music videos, comprising information about music genre, video duration,
video age, and video visual characteristics. For example, the average color of an image and the
appearance of faces in a frame were factors analyzed using decision trees and random forests
to assess the importance of various variables to the number of views. The study found that the
most influential factor in the number of views was the age of the music video, followed by the
color style of the image, video length, and the appearance of faces in the frame. Music genre
had a lesser influence on the number of views. The research indicates that image characteristics
and video length play a significant role in music video viewing behavior, which can be used as

a guideline for future video design and production.

Keywords: Machine Learning, Music Video, Feature Extraction.
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